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We believe the goal of global marketing is to 
produce maximum impact in all markets. 

The single most important factor in the success of 
a multi-market campaign is not just the quality of 
its translation, but its deep cultural connection to 
their different audiences in different geographies.  

Our clients trust us not only to provide the best 
possible work, but also for our unique ability to 
bring deep cultural insight to every brief.“Introduction



What we do



What we do
We provide localisation services for translation, creative 

adaptation, and cross-cultural consultation, empowering brands with 
their international marketing or when launching into new territories. 

With a highly-vetted talent pool of sector-specific writers based in 
local markets around the world, centrally co-ordinated by our 

multilingual project management team in London, our insightful, 
reliable and flawless service is depended upon by some of the 

world’s highest profile brands.



Our Services



The Textappeal 
Difference



The Textappeal Difference

Textappeal has led the market for the past 20 years, setting the standard for other 
transcreation agencies. Our expertise and opinions are valued by world-leading 

marketers and international brands. 

Key facts about the industry’s top transcreation company: 

• Textappeal is the only transcreation agency ever to have headlined at the 
renowned Cannes International Festival of Creativity; 

• We are key partners to ACT Responsible, the Swiss-based not-for-profit 
organisation that promotes sustainable and responsible business practice in the 
marketing communications industry; 

• Our long-running and successful Advisory Board is proud to have permanent 
members from global brands such as Huawei, Asics and Sony.  



Our talent pool is 
made up of over 

4.5k writers

Only 1% of applicants 
make it through our 
screening process

Our network is based in 151 
markets around the world

We have a 20-
year track record 
helping brands

Our central project 
management team 
speak 45 languages

What sets us apart…



Structure



Textappeal is a wholly-owned subsidiary of Loveurope, the UK’s leading, independent 
creative production group. Our wider services include the following areas:

Structure



People

Our central project management team consists of intelligent, trained and multilingual staff, 
speaking a total of 45 languages between themselves.  

With extensive experience in managing language and transcreation projects for a breadth of high-
profile advertisers, you can trust our skilled team to look after you, your projects and your brand. 

Yuliya Borys, Account Director Elliot Polak, Founding Director Vee Pankhania, Head of Languages



We support some of the world’s leading brands and work in partnership with global agencies:

Our Clients



CASE 
STUDIES

Pharma & 
OTC Consumer 
Healthcare



Case study 1: Animas
Animas, the insulin pump manufacturer for 
Type I diabetes sufferers, launched their 
“Academy” platform - designed as a free 
educational resource for users, carers, 
families, as well as healthcare professionals.  

Their sites needed to be adapted for 
Northern Europe, taking into consideration 
copy translation, brand tone of voice as well 
as the creative assets.  

We transcreated the various websites in a 
strict turnaround time, providing insightful 
suggestions for further local market impact.

6 websites  |  Swift turnaround |  Euro & emerging markets



Case study 2: Alli

Textappeal worked with GSK on their in-pack 
materials for their weight-loss product, Alli. 

We provided hands-on transcreation support 
for local adaptations, as well as central co-
ordination to liaise with the brand’s regional 
markets for approval - alleviating the central 
team and saving time.  

Materials included a general product 
information leaflet, quick fact card, nutritional 
guide, and daily journals - all adapted with 
complete accuracy for various European and 
Asian markets within a tight timeframe.

Heightened feedback  |  No local re-work  |  Central support



Case study 3: DSM

DSM is a life sciences multinational with 
products across diet supplements, personal 
care, pharmaceutical and medical devices. 

For their upcoming brand campaign across 
outdoor, digital and press, they needed a 
reliable, single-source partner to deliver a 
great breadth of transcreation in a very short 
timeframe.  

As part of this branding campaign our brief 
was to develop local copy to reflect DSM’s 
innovative and committed approach to making 
a positive difference to peoples’ lives.

2-week turnaround  |  16 languages  |  3 media adaptations



Case study 4: Pradaxa
Pradaxa, the anti-coagulant medication from 
Boehringer Ingelheim, needed a reliable and 
intelligent partner with the resources to 
transcreate their various marketing materials 
for the European and Asian markets. 

In addition to our adaptation work, we 
provided insight-based advice concerning the 
cultural appropriateness of the patient profiles 
used for each market, reported to the central 
brand teams for consideration.  

Ensuring the overall tone reflected the local 
environment of healthcare professionals, we 
delivered fully accurate transcreation for this 
pharma brand, in time and on budget. 

Creative adaptation  |  Cultural research  |  8 languages 
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